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We’ve been getting the daily newspaper at our house recently. Why make mention of such an unremarkable event? - Because normally we don’t take the paper. We prefer to get news on demand through other means. However, in response to one of those telephone cold call “offers you just can’t refuse” (maybe you’ve had a few of them at your house), we decided to get a short-term trial subscription.
Like many people today, we don’t normally invest in buying a regular newspaper. Big changes have taken place recently in news, broadcasting and publishing industries as digital media impacts established media practices globally. I chanced to hear an example of this shift when listening to the CBC radio. The CBC report was on the current woes of CHCH , the local TV station
 where I grew up in Hamilton.
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Another day I happened to hear Steve Paikin on TVOntario’s current events show, The Agenda, talking about sweeping changes in the field of journalism. He was discussing how a severely shrinking staff team in the newsroom affects the health of a democracy. The statement that caught my attention was that in an age of globally recycled and crowd sourced
 “news”, those who retain the now rare ability to dig for and to tell a good story play an important role in society. In fact, Paikin suggested that without the specialized ability of a minority of individuals to pursue a story that needs to be told
, regardless of where media focus may pin its momentary attention, a democracy may very well be imperilled.
There are many good stories to tell. A couple of weeks ago in a message that talked about Christians and the use of media, our pastor challenged his parishioners to consider pulling a “John the Baptist” when in the position to capture people’s attention using media. The pastor exhorted Christians to be creative in thinking of ways to point attention away from self and towards Christ. Whether you have a platform with friends and colleagues through Facebook
, a following through Twittering
, or an audience through blogging
, Christians can both capture the ethos of Jesus and point the way to the Christ through the opportunities afforded through the new media. 
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Not many people have the media attention that a colleague of mine recently had after a mysterious bomb blast injured him
 at his own home. After the incident, my co-worker had several opportunities to do exactly what our pastor suggested. Gary was able to turn people’s attention towards Christ in several situations through his words and actions. Media did follow-up articles on the bombing and he was asked to speak about the subject of non-violence on the university campus where he had worked for many years for C4C. As my pastor said in his message, the issue is not so much whether you have people’s attention through media, but rather what you do with it if and when you have their attention.
Most of us don’t encounter a bomb blast as a part of our everyday experiences. We might not have anyone’s attention because of such extraordinary events. However, a strategy that employs a “felt need” approach such as the Soul Cravings campaign
 can reach people where they are at. By tapping into the internal earthquake of unmet soul needs for things like love, destiny and meaning
, Christians do not need to wait for the equivalent of a bomb blast to find a platform to direct people’s attention towards Jesus. 
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I have recently had the privilege of working on the Soul Cravings campaign in French
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Thanks to the faithful support of a committed team of partners, I have had the opportunity in recent years to contribute to specialized content development for online ministry. It is becoming increasingly clear as the age of the Internet evolves that the ability to generate quality not-for-profit content is a rarity. Content generators like myself are like the proverbial goose that lays the golden eggs. The ability to find a story and tell it well online is one of the keys in Internet evangelism.
Without the focus and skill that the golden goose brings, the Internet is something like vast flocks of flying geese that traverse the cybersphere. It is hard to get anything productive out of a bunch of wild flying birds that just keep circulating around the globe. In order to be productive, the domesticated goose has to have stable, hospitable and predictable conditions that permit the egg laying to occur. Lots of flapping about does not encourage the right conditions.
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Because of the prayer and financial support of my team of supporters, I have had the privilege of devoting time and energy to developing specialized content for online ministry. It is something that would not have happened without you. Thanks again for playing this important role!
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